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THRASHER GROUP

About This 
Document
These branding guidelines should be 

used as a reference when developing all 

Thrasher Group brand messaging and 

communications. While the parent brand 

and each of its sub-brands has its own logo, 

all share the same branding guidelines. 

This document exists for one reason: 

to ensure brand consistency across all 

executions. Consistency is the key to 

successful branding, which is in turn 

critical to the long-term success of the 

Thrasher Group and its companies. 

JULY 2020
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Our Brand
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Incorporating the name of our founder, Thrasher 

Group (no ‘The’) is an ‘umbrella brand’ that 

encompasses multiple brands – including Thrasher 

Foundation Repair, Midwest Foundation Repair 

and Thrasher Commercial. The Thrasher Group 

brand is used primarily for employment branding 

(recruitment, HR, etc.), business operations 

(accounting, marketing, etc.) and vendor relations. 

Our Names

WHEN TO USE THIS LOGO

The Thrasher Group logo is used by Thrasher Group executive leadership, 

owners, director-level staff and support departments, including Finance, 

Marketing and Human Resources, for internal communication with 

Thrasher Group companies and their employees, recruiting, business-

to-business (B2B) communications and business-to-government (B2G) 

communications and collateral (business cards, website, apparel, etc.). 

Thrasher Group is also used in direct business-to-consumer (B2C) 

communications through co-branding with all Thrasher Group companies.

QUESTIONS?

Contact marketing@thrasher.group with any questions 

you have about using the logo and brand.

www.thrasher.group

First Lastname
Job Title

D (000) 000-0000 F (402) 393-4002
P (800) 827-0702

email@thrasher.group

11844 Valley Ridge Dr  |  Papillion, NE 68046

Business Card

First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

11844 Valley Ridge Drive | Omaha, NE | 68046

Visit our Careers Page

Email Signature
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With office locations in Omaha, Grand Island, 

Sioux City, Wichita and Kansas City, the Thrasher 

name is one that homeowners have come 

to know, trust and associate with residential 

waterproofing and foundation repair since 

1975. With an expanding regional footprint 

driven by acquisitions in new markets, the 

need to create and reinforce the relationship 

between the Thrasher name and the services 

it provides has seen ‘Foundation Repair’ 

added to the Thrasher logo. This logo clearly 

articulates both who we are and what we do.

Our Names

WHEN TO USE THIS LOGO

The Thrasher Foundation Repair logo is used by all Thrasher 

Foundation Repair employees, including Management, Customer 

Care/Logistics, Sales, Production, Service and Supply Chain for 

internal communications, customer-facing communications 

and collateral (business cards, advertising, apparel, etc.).

QUESTIONS?

Contact marketing@thrasher.group with any questions 

you have about using the logo and brand.

First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

11844 Valley Ridge Drive | Omaha, NE | 68046
With offices in Omaha, Grand Island, Wichita, Kansas City, Sioux City & Des Moines

Visit our Careers Page or Refer a Friend
Thrasher Foundation Repair - Part Thrasher Group

GoThrasher.com

First Lastname
Job Title

D (000) 000-0000
P (800) 827-0702

email@gothrasher.com

F (402) 393-4002

11844 Valley Ridge Dr  |  Papillion, NE 68046

Business Card Email Signature



THRASHER GROUPTHRASHER GROUP 6 Our Brand      Our Visual Identity     Communication

Originally founded in 1995, Midwest Foundation 

Repair in Des Moines, IA (formerly Midwest 

Basement Systems), was acquired and 

renamed in 2019. Midwest Foundation Repair 

has enjoyed a stellar reputation and brand 

awareness in Central Iowa since 1975. Midwest 

Foundation Repair and Thrasher Foundation 

Repair provide similar services, and the logo 

and name were changed after the acquisition 

to bring the two companies into alignment  

with Thrasher Groups residential brand.

Our Names

WHEN TO USE THIS LOGO

Used by all Midwest Foundation Repair employees, including Management, 

Customer Care/Logistics, Sales, Production, Service and Supply 

Chain for internal communications, customer-facing communications 

and collateral (business cards, advertising, apparel, etc.).

QUESTIONS?

Contact marketing@thrasher.group with any questions 

you have about using the logo and brand.

First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

9850 Douglas Ave. Ste 100 | Urbandale, IA | 50322-2153
With offices in Omaha, Grand Island, Wichita, Kansas City, Sioux City & Des Moines

Visit our Careers Page or Refer a Friend
Midwest Foundation Repair - Part of Thrasher Group

midwestfr.com

First Lastname
Job Title

D (000) 000-0000
P (800) 556-5697

email@midwestfr.com

F (515) 289-0289

9850 Douglas Avenue  |  Urbandale, IA 50322

Business Card Email Signature
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Thrasher Commercial is the B2B division 

of Thrasher Group, serving general 

contractors, engineers, architects and 

other geotechnical service clients across 

Nebraska, Iowa, Kansas and Missouri. 

Our Names

WHEN TO USE THIS LOGO

Used by all Thrasher Commercial employees, including Management, Sales, 

Production and Logistics for internal communications, customer-facing 

communications and collateral (business cards, advertising, apparel, etc.).

QUESTIONS?

Contact marketing@thrasher.group with any questions 

you have about using the logo and brand.

First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

11844 Valley Ridge Drive | Omaha, NE | 68046
With offices in Omaha, Grand Island, Wichita, Kansas City, Sioux City & Des Moines

Visit our Careers Page or Refer a Friend
Thrasher Commercial - Part of Thrasher Group

GoThrasherCommercial.com

First Lastname
Job Title

D (000) 000-0000
P (800) 827-0702

email@gothrasher.com

F (402) 393-4002

11844 Valley Ridge Dr.  |  Papillion, NE 68046

Business Card Email Signature
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Hello Garage is a franchise that was created 

to breathe new life into the garage renovation 

industry. Each Hello Garage franchise is 

dedicated to helping homeowners re-imagine 

the garage space and elevate it from cluttered 

junk drawer to true front door. The goal of 

every Hello Garage employee is to provide a 

customer experience so remarkable people 

will want to tell their friends about it. 

*Hello Garage is a member of the Supportworks 
family of companies -- each unique but united 
in a single purpose: to redefine the contracting 
industry -- now and for generations to come.  

Our Names

WHEN TO USE THIS LOGO

Used by all Hello Garage employees, including Management, Sales, 

Production for internal communications, customer-facing communications 

and collateral (business cards, advertising, apparel, etc.).

QUESTIONS?

Contact marketing@hellogarage.com with any questions 

you have about using the logo and brand.

MARKETING ASSETS

hub.hellogarage.com

Email Signature

Firstname Lastname
Job Title

Hello Garage, Inc.
11850 Valley Ridge Drive, Papillion, NE 68046
D 000 000 0000  |  O 402 895 1148  |  C 000 000 0000
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What we do?

• BASEMENT WATERPROOFING

• FOUNDATION REPAIR

• CONCRETE LEVELING

• CRAWLSPACE SEALING/
INSULATION

• EGRESS WINDOWS

• GEOTECHNICAL SOLUTIONS

How do we 
do it?
• EXPERT PERSONNEL

• THOROUGH PROCESS

• EDUCATIONAL APPROACH

• AUTHENTIC INTERACTIONS

• PERMANENT SOLUTIONS

Why do we 
do it?
• TO REDEFINE WHAT IT MEANS 

TO BE A CONTRACTOR

• TO CREATE REMARKABLE 
CUSTOMER EXPERIENCES

• TO PROVE MORE IS POSSIBLE

• TO DEMONSTRATE THAT 
FULFILLING WORK CREATES 
FULFILLING LIVES
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To deliver a “WOW” experience  
and challenge the status quo.

ONE TEAM
Individuals unified as a family and empowered to be extraordinary.

ONE PASSION 
Being relentless in the pursuit of constant improvement.

ONE EXPERIENCE
Providing WOW service to every customer, every time.

ONE COMMUNITY 
Being an advocate for our community, returning the blessings we’ve been given.

MISSION

An important aspect of 

building and steering a brand is 

to have a mission. At Thrasher 

Group, our mission is:

CORE VALUES 

We keep this mission at the 

heart of everything we do 

along with our core values of:
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WHY we do what we do. Our Purpose is:

To Redefine the Industry
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Our brand strategy is our long-term plan for the development of successful brand 
goals. This is internal language and is not shared with customers.

The Thrasher Group brand strategy is to become synonymous with 
providing peace of mind. It is a promise that whatever the issue, it will 

be resolved to the homeowner’s satisfaction—no matter what. 
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THE BRAND’S POSITION
Our brand position defines where our 
brand fits in the marketplace—in other 
words, what we are known for. 

BRAND PROMISE
This is our promise to our customers 
- meaning, what will the customer 
get if they choose us? 

BRAND VOICE
Brand Voice is the uniformity of words 
and tone used to convey a brand’s 
personality to its audiences. 

BRAND EXPERIENCE
The brand experience is the sum of all the 
moments and interactions a customer 
has with a brand, either directly or 
indirectly; it is not any one thing. 

THE BRAND’S 
POSITION

BRAND EXPERIENCE 
 

 
         BR
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THE BRAND’S POSITION
Thrasher Group’s brand position in the mind 
of the target market is defined by the word 
‘family’. That, despite its size, Thrasher 
Group is still the same family business 
that began in a rural Iowa farmhouse in 
1975. The notion of “our family helping 
yours” permeates everything we do, 
reinforcing the values expressed in the Brand 
Voice. While the company’s long history 
reinforces the message of expertise.

THE BRAND’S 
POSITION

BRAND EXPERIENCE 
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THE BRAND’S PROMISE
The Thrasher Group brand promise is:
We’ll do it right or we’ll make it right.

THE BRAND’S 
POSITION

BRAND EXPERIENCE 
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THE BRAND’S VOICE
Thrasher Group speaks as plainly and 
honestly as its founder. It is a voice that’s 
humble yet wise, empathetic yet direct. We 
prefer shorter sentences that contain only 
useful content, because we understand that 
our customers’ time is valuable. And, in the 
end, we prefer to let our work speak for itself. 

When engaging with the Thrasher 
Group Brand Voice, consumers should 
feel one or more of the following:

• Thrasher Provides Value

• Thrasher Is Widely (and Rightly) Trusted 

• Thrasher Has Deep Expertise

• Thrasher Is Family-Owned

• Thrasher Is Experienced

• Thrasher Is Humble

• Thrasher Is Honest

THE BRAND’S 
POSITION

BRAND EXPERIENCE 
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THE BRAND’S EXPERIENCE
This is where we deliver on Thrasher 

Group’s brand promise of “we’ll do it 

right or make it right” to each and every 

homeowner in our communities.

From the first phone call to the final 

handshake and at every touch-point in-

between, our customer knows he or she 

has made the right decision to hire a 

Thrasher Group Company. That’s because 

the Thrasher Group Brand Experience is 

one of complete confidence, supported by 

expertise, competence and transparency. 

For Thrasher Group’s residential customers, 

this experience is best embodied by 

the home inspection, after which every 

homeowner will know exactly what the 

problem is, exactly how to fix it permanently 

and exactly how much it will cost. They will 

leave the experience understanding that 

their home’s problems won’t get better with 

time—but they will get better with us.

THE BRAND’S 
POSITION

BRAND EXPERIENCE 
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Thrasher/Midwest Foundation Repair Brand Story

Thrasher/Midwest has always been about family. After all, we’re a typical family business: started in 1975 by a 

young Greg Thrasher in a rural Iowa farmhouse. Nurtured by him, his wife Nancy and their children. Eventually 

growing to employ hundreds of honest, hardworking people at multiple locations across the Midwest. 

Over the past 45 years the Thrasher family name has stood for raising the bar when it comes 

to the contractor-homeowner relationship. In fact, we aim to raise it so high, our customers 

expect more from their plumbers, electricians and landscape contractors too.

We do this by listening to the needs of our customers and growing our business to meet them. In fact, our success 

is a direct result of expanding and evolving what we offer beyond waterproofing and foundation repair to include 

things like concrete lifting, egress windows, and other geotechnical solutions.

Today, the company is run by Greg’s son Dan, but on any given day 

you’ll still see our founder roaming the offices and warehouses, 

making sure his vision is being carried out by everyone who 

wears a shirt or drives a truck bearing his family’s name. 

That’s the reason we’re still growing after 45 years. Because we will always 

be about family — our family helping yours, humbled to be in the business of 

making the places where you live and work whole again. And, just as it was 

back then, when it was only Greg, a truck and a notion that more is possible, 

we remain committed to fixing it right or making it right — no matter what 

the job, no matter what it takes. That’s the Thrasher/Midwest promise.

Greg Thrasher
Founder
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Our Visual Identity
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PARENT BRAND

SUB BRANDS
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What we do. How we do it.

Residential Commercial Precision
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PRINT SIZE

Minimum: Logo’s size cannot be 

less than 1/8” (.3175cm) in height.

Maximum: The logo should not 

span more than 75% the width 

or height of a collateral piece.

DIGITAL SIZE

Minimum: The logo should never 

be smaller than 22 px in height.

The brandmark can be as small 

as 16x16 for implementations 

such as favicons.

Maximum: The logo should never 

span more than 75% the width 

or height of a collateral piece.

.5x .5x

.5x .5x

.5x

.5x

.5x

.5x

.125x .125x

.125x .125x

.5x the size of the T in the Thrasher Typeface.*

.25x the size of the square T symbol.*

.5x .5x

.5x .5x

* The corner “T” symbols indicate the allotted negative space needed between the logo and other elements.
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1. Full Color – Light Background

2. Single Color- Light Background

3. Black

4. Full Color- Dark Background

5. Single Color – Dark Background
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1. Full Color – Light Background

2. Single Color- Light Background

3. Black

4. Full Color- Dark Background

5. Single Color – Dark Background
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1. Full Color – Light Background

2. Single Color- Light Background

3. Black

4. Full Color- Dark Background

5. Single Color – Dark Background
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1. Full Color – Light Background

2. Single Color- Light Background

3. Black

4. Full Color- Dark Background

5. Single Color – Dark Background
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Do not alter or try to recreate typography. Do not apply effects, textures or drop shadows.

THRAS    ER
FOUNDATION REPAIR

FOUNDATION REPAIR COMMERCIAL

Do not skew/stretch logo horizontally or vertically. Do not add a stroke.
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Do not alter the color of the type or mark. Do not add any additional icons or graphics.

Do not use a pixelated logo.Do not use a tiny (transparencies).
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.5x .5x

.5x.5x

.5x the size of the T in the 

Thrasher Foundation Repair logo.

.75x the size of the T in the 

Thrasher Foundation Repair logo.

CONCRETE LEVELING

.75x .5x

Base Logotype – Use Standard Size

Two Line Service Tag –30pt Type / 20 pt Leading
Azo Sans – Regular - All Caps
Type is always vertically centered with the logo.

2px Line / 50% Dark Navy
.75” in height and vertically centered.

.5x .5x

.5x.5x

.5x the size of the T in the 

Thrasher Foundation Repair logo.

.75x the size of the T in the 

Thrasher Foundation Repair logo.

BASEMENT  
WATERPROOFING

.75x .5x

Base Logotype – Use Standard Size

Two Line Service Tag –30pt Type / 20 pt Leading
Azo Sans – Regular - All Caps
Type is always vertically centered with the logo.

2px Line / 50% Dark Navy
.75” in height and vertically centered.

PRINT SIZE

Minimum: Logo’s size cannot be 

less than 1/8” (.3175cm) in height.

Maximum: The logo should not 

span more than 75% the width 

or height of a collateral piece.

DIGITAL SIZE

Minimum: The logo should never 

be smaller than 22 px in height.

The brandmark can be as small 

as 16x16 for implementations 

such as favicons.

Maximum: The logo should never 

span more than 75% the width 

or height of a collateral piece.
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BASEMENT
WATERPROOFING CRAWL SPACE REPAIR

CONCRETE REPAIR EGRESS WINDOWS

BASEMENT
WATERPROOFING

CONCRETE REPAIR

CRAWL SPACE REPAIR

EGRESS WINDOWS

GEOTECHNICAL 
SOLUTIONS
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1. Full Color – Light Background

2. Single Color – Light Background

3. Black

4. Full Color – Dark Background

5. Single Color – Dark Background

BASEMENT
WATERPROOFING

BASEMENT
WATERPROOFING

GEOTECHNICAL 
SOLUTIONS

BASEMENT
WATERPROOFING

BASEMENT
WATERPROOFING

*This treatment applies to all three sub brand logos.



THRASHER GROUP 34 Our Brand     Our Visual Identity      CommunicationColor | Palet te

SIGNATURE PALETTE

NEUTRALS

SECONDARY PALETTE

Navy Blue

PMS 302C
CMYK 100, 74, 40, 32
RGB 0, 58, 93
HEX #003a5d

Soil

PMS 7546C
CMYK 85, 69, 51, 46
RGB 35, 55, 70
HEX #233746

Soil

PMS 7407C
CMYK 19, 37, 79, 1
RGB 207, 159, 81
HEX #cf9f51

Water

PMS 549C
CMYK 60, 24, 21, 0
RGB 103, 162, 185
HEX #67a2b9

Legacy Blue

PMS 639C
CMYK 100, 20, 10, 0
RGB 0, 148, 202
HEX #0094ca

Cinder Block

PMS 427C
CMYK 17, 12, 13, 0
RGB 208, 211, 213
HEX #d0d3d5

Home

PMS 522C
CMYK 25, 41, 2, 0
RGB 190, 155, 198
HEX #be9bc6

Brick

PMS 173C
CMYK 12, 87, 100, 2
RGB 213, 68, 28
HEX #d5441c

Canvas

PMS 0, 0, 0, 0
CMYK 255, 255, 255
HEX #ffffff
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20% 20% 6% 6% 2%40%
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This is a visual representation of how the color 

ratio can be used to help guide design decisions. 

The ratios are suggested percentages to help 

maintain a visual balance with the brand colors.

Navy Blue

Cinder Block EarthCanvas
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To maintain legibility and to 

minimize brand confusion, avoid 

overlapping these combinations.
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Azo Sans

Thrasher Group’s primary typeface for use on all 

printed and digital materials. This font should be 

used in all marketing materials. The geometric 

qualities of the font work well to compliment 

the logo and other brand elements. There are 

six weights available, however we suggest you 

limit or do not use the Light and Thin options.

ABOUT THIS FONT FAMILY

Azo Sans is a new sans serif loosely based on the elementary 

forms of geometry. It is constructed in a geometric manner 

and inspired by the constructivist typefaces of the 1920’s, 

but is instilled with a humanistic quality. Azo Sans is full 

of nuances that soften the strictness of pure geometry, 

making the typeface more human and pleasant to read in 

longer body text, while maintaining a sober and rational 

appearance. Azo Sans comes in six weights from Thin to 

Black, with a matching cursive italic for every weight.

- Source Myfonts.com

Aa
AZO SANS - Black
ABCDEFGHIJKLMNOPQRSTUVYXYZ

abcdefghijklmnopqrstuvyxyz

1234567890 (!@#$%&)

AbCdEfGh

Aa
AZO SANS - Black
ABCDEFGHIJKLMNOPQRSTUVYXYZ

abcdefghijklmnopqrstuvyxyz

1234567890 (!@#$%&)

Aa
AZO SANS - Medium
ABCDEFGHIJKLMNOPQRSTUVYXYZ

abcdefghijklmnopqrstuvyxyz

1234567890 (!@#$%&)

Aa
AZO SANS - Medium
ABCDEFGHIJKLMNOPQRSTUVYXYZ

abcdefghijklmnopqrstuvyxyz

1234567890 (!@#$%&)

Desktop - Azo Sans licenses can be purchased at myfonts.com/fonts/r-type/azo-sans/

Web - Azo Sans is available for use through a yearly subscription with typekit.com

Typography  |  Pr imar y
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When Azo Sans is not available, for instance 

when setting up an email signature or 

other digital correspondence, Arial is 

an acceptable, alternative font.

Arial comes in a variety of weights and is 

standard on most PC and Mac computers. Arial 

Rounded and Arial Narrow are not acceptable 

for use with Thrasher Group brands.

This font should not be used in marketing 

materials if at all possible.

Typography  |  Alternative

Example

Thrasher Foundation Repair’s 

email response should be 

set using the Arial font.

Arial - Bold
Arial - Bold Italic
Arial - Regular
Arial - Italic

EMAIL RESPONSE FROM 
THRASHER FOUNDATION REPAIR

First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

11844 Valley Ridge Drive | Omaha, NE | 68046
With offices in Omaha, Grand Island, Wichita, Kansas City, Sioux City, Springfield & Des Moines

Visit our Careers Page or Refer a Friend
Thrasher Foundation Repair - Part of Thrasher Group
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WE LOVE OUR 
CUSTOMERS
Welcome to Thrasher  
Foundation Repair

Gluten-free viral single-origin coffee organic church-key 

retro, bicycle rights Godard chambray kitsch small batch 

Neutra plaid cliche cronut. Banh mi forage keytar, kale chips 

salvia chia blog. Brunch sriracha McSweeney’s, mustache 

taxidermy craft beer locavore pug migas banjo DIY.

Basement Waterproofing

Jean shorts salvia Helvetica, Truffaut organic banh mi 

actually. Selvage Schlitz American Apparel paleo.

• Single-origin coffee

• Artisan flannel tote

“Neutra flexitarian sartorial hoodie. Aesthetic tofu 
keytar, viral slow-carb messenger bag PBR swag 
vegan asymmetrical pork belly four dollar toast.”

H1 - HEADER 1
H1 - HEADER 1
Azo Sans - Black / Bold 24px - 36px ( All Caps )

H2 - Header 2
H2 - Header 2
Azo Sans - Bold / Medium + Italics 18px - 20px

H3 - Header 3
Azo Sans - Medium + Italics 14px - 16px

H4 - Header 4
H4 - Header 4

Azo Sans - Medium / Regular + Italics 12px - 14px

Headline

Subhead

Body copy

Alt Subhead

Bold

List

Pull Quote
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Thrasher Group’s icon style is an extension of the 

brand and serves to enhance the look and feel 

of documents while maintaining a consistency 

throughout all applications, printed and digital.

The simple line art speaks precision, while 

the rounded corners and square caps 

are a subtle nod to the logo, while still 

providing enough visual contrast as to not 

to be confused with the logo itself.

Visual Themes  |  Iconography

4X

8px Line Thickness 2px Line Thickness

Square Cap

32x32 px Artboard

Round CornerEXAMPLES
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The precision square lends itself to a multitude 

of pattern, shape and layout options. The shape 

or the angles can be any of the brand colors, 

rotated and combined to create a unique layout in 

print or web. The key to consistency is to always 

start with the precision square as the base.

You may choose to leave the corner rounded, 

but at no time can all three corners be rounded.

Visual Themes  |  Pat tern Shapes
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We want to maintain a good mix of the 

brand story to balance out the technical 

side of the business. To do this we choose 

images that focus on the details of the 

work and tell a story. Images should be 

well-lit and on the warmer side of the 

color spectrum in order to balance out 

the blues of the rest of the identity.

Before and after photos are going to be 

a necessary part of our business; but it’s 

important to make sure those photos are 

well-lit and professional, and showcase 

the situation as clearly as possible.

Our new identity is further carried out 

by the images we choose to represent it. 

Regardless of whether we are showing 

a finished basement or flooded one, we 

want the images to be professionally 

captured and presented in high resolution. 

Avoid photos that seem fake or are 

badly staged, are awkwardly cropped, 

or feel like generic stock photography.
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Greg Thrasher
Founder

Greg Thrasher
Owner

1. Thrasher Foundation Repair

2. Midwest Foundation Repair
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Thrasher Group

Sub Brands

Application  |  Stationer y

11844 Valley Ridge Drive

Papillion, NE 68046

P (800) 827.0702 
F (402) 393.4002

gothrasher.com

11844 Valley Ridge Drive   |   Papillion, NE 68046

P 800.827.0702   |   F 402.933.5761   |   GoThrasher.com

11844 Valley Ridge Dr. 
Papillion, NE 68046
 
GoThrasher.com

11844 Valley Ridge Drive

 Papillion, NE 68046
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GoThrasher.com

First Lastname
Job Title

D (000) 000-0000
P (800) 827-0702

email@gothrasher.com

F (402) 393-4002

11844 Valley Ridge Dr  |  Papillion, NE 68046

www.thrasher.group

First Lastname
Job Title

D (000) 000-0000 F (402) 393-4002
P (800) 827-0702

email@thrasher.group

11844 Valley Ridge Dr  |  Papillion, NE 68046

Thrasher Group

Sub Brands
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Print Digital
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If size permits, use the complete sub 

brand logo for social-media avatars.

When size constraints don’t allow 

for proper legibility, use the “T” or 

“M” from the sub brand logo.

Additional brand elements, such as a 

shape or a pattern, can be used, however 

stick to using signature colors.

Application  |  Social Media

Profile Image Example

Cover Page Example

We’ll do it right, or make it right.
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Communication
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First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

11844 Valley Ridge Drive | Omaha, NE | 68046
With offices in Omaha, Grand Island, Wichita, Kansas City, Sioux City, Springfield & Des Moines

Visit our Careers Page or Refer a Friend
Thrasher Foundation Repair - Part of Thrasher Group

First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

9850 Douglas Ave. Ste 100 | Urbandale, IA | 50322-2153
With offices in Omaha, Grand Island, Wichita, Kansas City, Sioux City, Springfield & Des Moines

Visit our Careers Page or Refer a Friend
Midwest Foundation Repair - Part of Thrasher Group

First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

11844 Valley Ridge Drive | Omaha, NE | 68046
With offices in Omaha, Grand Island, Wichita, Kansas City, Sioux City, Springfield & Des Moines

Visit our Careers Page or Refer a Friend
Thrasher Commercial - Part of Thrasher Group

* The address shown reflects the home office location of each employee.

First Name Last Name
Title

Office: 800.827.0702
Direct: 000.000.0000
Fax: 402.393.4002

11844 Valley Ridge Drive | Omaha, NE | 68046

Visit our Careers Page
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Here are assets to get your project 
started. If you need some help 
with your project, reach out to the 
Thrasher Group Marketing team and 
let us know what your working on. 

marketing@thrasher.group

Resources

Thrasher Group Logo

Thrasher Foundation Repair Logo

Midwest Foundation Repair Logo

Thrasher Commercial Logo

Iconography
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